THE OFFICIAL

ANNNNNANNNNNNNNNSNNNNNSNNNNNNNNNNNNNNNNNNNNNNNNNNNNNNY

Show
Daily

TR M

Issue

BEFFE25&H | Incentive Travel & EPE] Ehina
mEa ‘ Conventions, Meetings ERERAS
IT&CM China and CTW China
March 23, 2023
- TTGAsia  TTGmice ® TTG Asia Luxury s TTG Asia ;N ~ TTGassociations ® TTG Asia s TTGassociations AY)
¢ TRAVELIOURNALISM % ¢ FEATURE % ¢ TRADEMEDIA %  JOURNALISM EXCELLENCE ¥
\4 BUSINESS ARTICLE &,’ ‘(l OF THE YEAR ’\j ‘(l OF THE YEAR L‘ :’l PRINT & ONLINE L‘
‘!l P;:gmw:;ds ‘L— -L\ MPAS Awards ‘1- -i\ MPAS Awards A— -h Anak Sarawak Award ‘_L
In brief
Chroma’s new MICE push

Hong Kong welcomes
flood of enquiries

Meetings and events from China are streaming back to Hong Kong

By Prudence Lui

The removal of travel barriers between
China and Hong Kong has brought event
planners in the latter destination a wel-
come change of pace.

Event planners in Hong Kong tell TTG
Show Daily that they are flooded with en-
quiries and bookings since travel restric-
tions were lifted, and most of the business
is coming from the mainland.

Business is returning so swiftly that
CTSHK Metropole International Travel
Services, deputy general manager, George
Kai, expects performance to reach 50 per
cent of pre-pandemic levels by this May.

He said: “(The reopening has) triggered
numerous enquiries and bookings. Most
are firmed up within a short time, such as
a week before departure. These have kept
us very busy.”

Kai said the majority of events are led
by government bodies, and can range
from meetings and incentive programmes
to product launches and roadshows
aimed at promoting provincial business.
Each event runs for four days on average.

The optimism is shared by Frankie
Lam, director of Kam Wai Travel. Events
have streamed in since February, and most

Lam:: manpower strains are pushing up prices

of them are from China organisations ea-
ger to catch up on business, investments
and promotions in Hong Kong.

“The pace of recovery is fast and we ex-
pect to hit 40 per cent of pre-Covid busi-
ness by May 1 and 50 per cent by sum-
mer,” said Lam.

Momentous Asia Travel & Events, gen-
eral manager, Doris Lam, noted that the
Chinese used to make up 50 per cent of
attendees at conferences held in Hong

Kong, and she hopes the same representa-
tion will return now that the ease of cross-
border travel has returned.

Returning Chinese planners have come
with higher expectations, observed Kai.

They now expect fresh destination ex-
periences, Michelin-star meals and quality
service. And their desires are being met,
according to Kai, thanks to Hong Kong’s
dedication to reinventing itself as a desti-
nation and creating new tourism experi-
ences during the pandemic years.

“The quality of service at restaurants
and provided by guides has also im-
proved,” he added.

However, one stumbling block to Hong
Kong's business events recovery remains:
the intense manpower shortage.

Lam said: “Prior to the pandemic, it
is typical for us to handle groups with
attendees ranging from thousands to
10,000. Now, with my team strength down
by 50 per cent, we have to restrict group
sizes to 1,000 pax.”

Kai pointed to a short of tour guides
and hotel staff to support event groups.

With coach drivers and tour guides in
high demand, prices for land tours have
gone up by 30 per cent, noted Lam.

Filipino-owned Chroma Hospitality —
comprising three brands Crimson Hotels
& Resorts, Quest Hotels, and Timberland
Highlands Resorts — has launched a new
campaign entitled The Time is Now:
Meaningful Meetings to encourage plan-
ners to hold their business events in the
Philippines. Advanced books will earn
planners perks such as room upgrades
and complimentary cocktail sessions.

Takina venue readies for opening
With construction completed at the site,
Takina Wellington Convention and Ex-
hibition Centre is preparing for a grand
opening on May 31, 2023, after a series of
test events planned for the month leading
up to the official launch. The venue is ex-
pected to allow New Zealand’s capital city
to host larger-scale international events
for the first time, breaking its glass ceiling
for the types and scale of events it could
not previously cater for.

InterCon Bali expands spaces

The InterContinental Bali Resort has
added the standalone Jimbaran Conven-
tion Centre (JCC) to its portfolio of event
spaces, a venue that was built during the
pandemic as part of refurbishment and
upgrading efforts. Touted as one of the
larger event venues on the island, the JCC
comprises more than a dozen multipur-
pose spaces, with the largest being the
Imperial Grand Ballroom which can seat
2,000 pax theatre-style or 1,360 for a gala
dinner.

Adelaide to host Dreamtime 2023

The state of Adelaide has been chosen as
the host city for Dreamtime 2023, Busi-
ness Events Australia announced over the
weekend.

Scheduled for November 7 to 10, the
showcase will be the first Dreamtime held

since 2019 due to the global pandemic and
will provide business events planners and
media with the opportunity to experience
why there’s nothing like Australia for busi-
ness events.

The Dreamtime programme includes

Hosting Dreamtime puts Adelaide (pictured) front and centre of vital global event decision makers

a destination showcase, dedicated media
event, business session and networking
opportunities to allow maximum engage-
ment between Australian industry and
international business events buyers and
media.

Tourism Australia’s managing director,
Phillipa Harrison, said: “Dreamtime 2023
is a valuable part of our distribution activ-
ity to bring qualified planners and media
to Australia to experience the wealth of
new products available and our world-
class event delivery.

“Like so many of our destinations,
Adelaide has undergone unprecedented
infrastructure development, welcoming
new products such as Sofitel Adelaide,
Adelaide Oval Hotel and Eos by SkyCity
and the Southern Ocean Lodge, which
will reopen later this year.”

Tourism Australia’s executive general
manager of commercial & Business Events
Australia, Robin Mack said the event has a
strong record of securing future incentive
business for Australia, driving real busi-
ness outcomes for the industry.

“Even with the disruption of the global
COVID-19 pandemic, Dreamtime 2019
delivered solid results for Australia, gen-
erating 36 business leads in three months,
worth A$97 million (US$67.1 million),”
he said.

Prior to the pandemic, the business
events sector was a key contributor to
the visitor economy, attracting nearly
1.1 million arrivals, and spending A$4.5
billion for the year ending December 31,
2019.
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Cultural experiences are offered at Te Pa Tu Rotorua

ourism New Zealand’s con-
tinued presence in the Chi-
nese business events market
throughout China’s strict travel
lockdown is paying off. Enquiries and
leads for upcoming events in New Zea-
land are increasing, with certain business

on the books for 2023 and 2024.

In an interview tinged with optimism,
Tourism New Zealand, general manager
NZ & business events, Bjoern Spreitzer,
told TTG Show Daily: “The market de-
mand is growing within China to hold
events in New Zealand. We've already

DESTINATION: NEW ZEALAND

Always something new

Interest in New Zealand for events remains firm among the Chinese, while new destination
developments are expected to spur bookings. By Karen Yue

confirmed business in 2023 and 2024, in-
cluding incentive trips for Chinese direct
selling, insurance and consumer goods
companies, ranging from bespoke itin-
eraries for 80 people, to more than 1,000
delegates coming in a programme of
multiple waves.”

Emphasising the importance of the
Chinese market, Spreitzer said commu-
nications with business events partners
in China were upheld despite travel dis-
ruptions, relying on channels such as We-
Chat, as well as Tourism New Zealand’s
own training programmes to convey the
latest destination developments.

“We continued to attend MICE shows
and visit MICE agents within China,
distributing our New Zealand business
events bidding brochure and maintaining
relationships,” he added.

Tourism New Zealand is present at this
year’s IT&CM China tradeshow, with
business events manager for China, Helen
Zhang, at the helm.

Spreitzer noted that Chinese event
planners are hungry for even more New
Zealand product updates.

“The confidence is always there, with
New Zealand’s variety of landscapes and
activities, unique culture and outstanding
hospitality all appealing to the Chinese
market,” he added.

For planners looking to bring first-
timers or repeat guests to New Zealand,
the destination will be sure to impress, es-
pecially as destination developments have
persisted over the last three years.

One of the most prominent new open-
ings for New Zealand as a business events

destination is that of Takina Welling-
ton Convention and Exhibition Centre,
which will officially launch on May 31
this year.

The new venue is expected to allow
New Zealand’s capital city to host large-
scale international events for the first
time, breaking its glass ceiling for the
types and scale of events it could not pre-
viously cater for.

David Perks, general manager of Taki-
na Commercial Development, said excite-
ment over the new venue is “absolutely
red hot” and bookings for its spaces have
been high. Confirmed events include the
Royal Australian and New Zealand Col-
lege of Obstetrician and Gynaecologists
Annual Scientific Meeting in 2024, and
the Congress of the International Associ-
ation of Sedimentologists in 2026 for 900
and 800 delegates respectively.

Perks said Takina will work with
Christchurch’s Te Pae and Auckland’s
New Zealand International Convention
Centre so that all three become regular
stops on the Australasian circuit.

“But the real gold is bringing in in-
ternational events which are really im-
portant to our business case, first of all,
because those visitors tend to spend more
and stay longer, so we get more of that di-
rect economic impact for our businesses
in the city and the people who are em-
ployed in them.

“Secondly, we do see that as a relatively
small city on a global scale, this is a way
of getting our story out there about what
our place is all about,” he said. — Addition-
al reporting by Adelaine Ng

SMASH IT

The All Blacks Experience

The All Blacks Experience in Auckland

is a 45-minute interactive, guided tour
that shows visitors what it takes to be a
member of All Black, the world-renowned
rugby team of New Zealand. The unique
experience is perfect for both rugby fans
and the uninitiated, as guests have an
opportunity to face a fearsome haka and
master some rugby skills.

Event planners can book a conference
room or other larger spaces for a more
private experience, and work with the at-
traction to design longer format exclusive
tours and personalised All Blacks jerseys
as gifts for guests.

Weta Workshop
Unleashed

Wéta Workshop Unleashed in Auckland

is a new, behind-the-scenes tour of a fan-
tastical film effects workshop. Through a
90-minute guided tour centred on three
fully developed and original film concepts
— a nail-biting horror, a fantasy epic, and
a mind-bending sci-fi, guests can explore
the wonders of movie-making. Bespoke
experiences and function spaces are
available for events groups.

Take the experience further by creat-
ing Unleashed-themed artwork, posters,
and reels that feature event guests as the
stars.

TSS Earnslaw Steamboat
Regarded as one of the best ways to see
Queenstown’s surrounding landscape,
the TSS Earnslaw Steamboat takes visi-
tors across beautiful Lake Wakatipu to
Walter Peak High Country Farm aboard a
vintage steamship.

The vessel is an attraction in itself —a
well-maintained machine from 1912 that
today welcomes guests deep inside to
see its engine room and study its former
life.

Amplify the experience by adding on
a gourmet lunch, a tour of Walter Peak
High Country Farm, an exploration of Te
Anau Glowworms Caves or a Cardrona
Mountain Carting adventure.

Nomad Safaris

Laying claim to the title, Queenstown’s
Professional Adventurers, Nomad Safaris
promises a wide range of off-the-beaten-
track tours on quads, 4WD, e-bikes and
feet.

Tours are designed to be more than
just a rough and tough experience, as
participants get to explore scenic valleys,
famous vineyards, breathtaking Lord Of
The Rings filming locations, and native
wildlife.

Event planners can take their pick of
short two-hour tours or longer, more im-
mersive 9.5-hour adventures.

2 » March 23, 2023 IT&CM China | CTW China



THE OFFICIAL

Show
Daily

A well-paced return

The Singapore Tourism Board continues to engage Chinese meeting planners
and event organisers, where it provides updates on Singapore’s event
capabilities and readiness to anchor business gatherings. By Rachel AJ Lee

rior to the pandemic, China pro-

vided an important source of

business visitors for Singapore,

and stood among the destina-
tion’s top 10 inbound MICE markets.
This slowed to a trickle during the vari-
ous lockdowns and border closures.

On the side of Singapore Tourism
Board (STB), though, nothing slowed
down. The tourism board kept commu-
nication lines with China open and was
all geared up for the full resumption of
outbound travel from China even be-
fore the latter announced resumption of
international travel with reduced restric-
tions.

For example, according to Andrew
Phua, executive director, international
group, Greater China, STB has been
working with Chinese meeting plan-
ners and event organisers to curate new
product offerings focused on corporate
education and industrial tourism. Efforts
have also been intensified to educate local
stakeholders on the preferences of Chi-
nese travellers, and refresh their knowl-
edge of Chinese consumer behaviour.

An STB-facilitated sharing by WeChat
Pay to over 100 tourism stakeholders was
conducted in October 2022, ensuring
they remain familiar with mobile pay-
ment systems that are widely used and
favoured by Chinese travellers.

“We are also leveraging platforms and

DESTINATION: SINGAPORE

Singapore is ready to welcome Chinese business travellers and event organisers; Marina Bay Sands pictured

partners such as Tencent/Wechat in Sin-
gapore to value-add and enhance China-
friendly experiences for visitors,” noted
Poh Chi Chuan, STB’s executive director,
exhibitions & conferences.

This was followed by a December 2022
launch of a tourism alliance between
close to 80 tourism stakeholders from

Singapore and almost 100 tourism stake-
holders from Western China. A commu-
nications channel on WeChat was estab-
lished then, facilitating networking and
business opportunities between members
from both countries.

“STB has also leveraged new platforms
such as MeetSG 2.0, a WeChat Mini Pro-
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gramme, to drive awareness of upcom-
ing MICE events among Chinese MICE
groups and business travellers, and en-
hance their travel experience. We will also
ramp up marketing efforts for specific
events, such as China’s Machinery and
Electronics Show in Singapore (March
22-24,2023), and Vinexpo Asia (May 23-
25,2023), which will be held in Singapore
for the first time,” Phua said.

Larger forms of assistance exist in the
In Singapore Incentives & Rewards (IN-
SPIRE) Global 2.0 programme, and Busi-
ness Events in Singapore (BEiS) scheme.
These help organisers defray the cost of
holding an event in Singapore and sup-
port the planning and execution stages.

Although China’s border restrictions
persisted until end-2022, some Chinese
continued to visit Singapore for business
and attend tradeshows, such as the Indus-
trial Transformation Asia (October 18-
20, 2022), and Singapore FinTech Festival
(November 2-4,2022).

“This reflects Singapore’s position as
the global-Asia node for MICE, with Chi-
nese participants finding it relevant to
access global and regional networks and
business opportunities through events
held in Singapore,” said Poh.

In coming months, Chinese business-
men can look forward to shows like Asia
Tech x Singapore (June 6-9), Gastech
(September 5-8), and the Singapore Fin-
tech Festival (November 15-17).

Poh noted: “Given the strong pent-up
demand and growing business confi-
dence in the region, we are expecting a
rise in business travel from China which
will bring spillover benefits for our life-
style and hospitality sectors.”

SMASH IT
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Owen House

Located steps from the Farrer Park
MRT and a stone’s throw from Lit-

tle India, the 106-key Owen House
features nine room categories, where
select rooms boast kitchenettes.
Conceptualised as a reflection of New
World Amusement Park — a popular
nightlife spot in the 1930s — rooms
start from the 18m? Deluxe Queens and
go up to the 52m? Two-Bedroom Deluxe
and Suite. Facilities on-site include a
boardroom good for up to eight people,
two communal lounges — The Pembroke
and The Plaza - on levels four and six,
as well as Sunlight and Moonshine, a
lobby-cum-speakeasy bar.

Peranakan Museum

The Peranakan Museum reopened in
mid-February 2023, after nearly four
years of renovations. With a focus on
inclusivity, the refreshed space explores
the multifaceted diversity of Peranakan
culture and communities such as Arab
Peranakans, Chinese Peranakans,
Chitty Melakans (or Peranakan Indi-
ans), Eurasian Peranakans and Jawi
Peranakans. Visitors will encounter over
800 intricate objects, interviews, sto-
ries, and contemporary expressions in
the museum’s nine galleries spanning
three floors.

Van Gogh: The
Immersive Experience

Get to know the artist and his art with
the help of technology in this 360-degree
multi-sensorial exhibition at Resorts
World Sentosa. A highlight of this exhibi-
tion — its debut in South-east Asia - is
the 1,000m? The Immersive Room, where
visitors will be able to view two-storey
projection of Van Goh’s most compelling
masterpieces. The VR Experience that
walks visitors into eight of his iconic
works is also not to be missed. The
exhibition welcomes private hires for
corporate groups of up to 200 guests.

Scentopia

Explore Singapore’s floral heritage and
discover a collection of unique and

rare perfumery ingredients through a
collection of over 100 fragrance oils at
Scentopia in Sentosa. The space also
offers indoor aromatherapy teambond-
ing activities which focus on profiling,
understanding one another and making
an aromatic product such as a perfume,
reed diffuser or home fragrance based
on the result.

IT&CM China | CTW China



THE OFFICIAL

Show
Daily

DESTINATION: PHILIPPINES

Taking large strides

The Philippine government has made serious efforts to re-establish trade and
tourism relations to entice more Chinese tourists back, writes Rosa Ocampo

The Philippines is working to get more foreign tourists to return to Boracay (pictured)

he Philippine government is
taking major steps to woo busi-
ness events back from China, its
second biggest market.

Case in point: Philippine president
Ferdinand Marcos Jr recently appointed
two special envoys — Benito Techico and
Maynard Ngu — to China for trade, in-
vestments and tourism.

Techico was the CEO and president
of Uni-Orient Travel, ground handler of
chartered flights for tourists and the first
travel agency to bring Chinese tourists to
Manila; while Ngu was CEO of Cosmic
Technologies Incorporated, the company
behind cellphone brand Cherry Mobile.

These appointments came following
Marcos’ state visit to China where both
countries signed a five-year programme
on bilateral tourism cooperation, which

tourism secretary Christina Garcia Fraso
said was an opportunity to transform the
Philippines into “a tourism powerhouse
in Asia”.

Pre-pandemic, China was the coun-
try’s second and fastest-growing source
market, churning more than 1.7 million
arrivals in 2019, and is touted to eventu-
ally take over the top source market posi-
tion from South Korea.

And when China reopened its bor-
ders earlier this year, the Philippines was
among the first 20 countries that China
allowed for outbound group tours.

As of January 24, 2023, arrivals from
China reached 6,673, or 46 per cent of the
country’s total leisure arrivals.

Airlines have resumed regular flights
between China and the Philippines, and
charter flights are expected to follow suit.

Hotels and resorts have also started court-
ing the pent-up demand from China.

Another positive development is the
recommendation of the Private Sector
Advisory Council’s Tourism Sector to
grant e-visas for travellers from China,
South Korea, Japan and India.

The e-visas technicalities are being
worked out, but the travel trade has laud-
ed this move, as current visas upon arrival
are complicated and cumbersome.

Mary Ann Ong, general manager of
Bridges Travel and Tours, said that e-vi-
sas will be an improvement, and opined
that there should also be a simplified visa
upon arrival for Chinese nationals, simi-
lar to those available by Thailand, Viet-
nam and Indonesia.

Another boon to tourists from China is
Private Sector Advisory Council’s recom-
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mendation to implement a value-added
tax refund for foreign tourists starting
from next year.

While there are no consolidated statis-
tics available about MICE visitors from
China, some events have returned. This
includes the China Machinery and Elec-
tronic Brand Show from August 17 to 19,
an exhibition staple in Manila for over 17
years now.

Aside from the continuance of ini-
tiatives such as the MICE Assistance Pro-
gramme and Enhanced MICE Plus Pro-
gramme, the Philippine tourism offices
in China will continue to conduct MICE
sales missions to major cities, and run
digital campaigns on WeChat, Weibo and
Douyin for both the travel trade.

SMASH IT

Nustar Convention Center
Cebu’s, the NUSTAR Resort and Casino,
will debut its 2,000-pax Convention Cen-
tre in 2Q2023. It will have multiple event
spaces equipped with state-of-the-art
amenities, framed by a stunning sea view.
The integrated resort will also feature
three hotels, a viewing deck 116m above
ground with views of Mactan Island and
Cebu City, a Performing Arts Theatre; a
water theme park; and various F&B out-
lets and retail outlets.

Mott 32

Located within the NUSTAR Resort and
Casino, newly-minted restaurant Mott 32
honours New York’s eponymous street
where the city’s first Chinese convenience
store opened 132 years ago. Mott 32
offers Cantonese cuisine with Beijing and
Szechuan influences. Must-tries include
its signature Peking duck and barbecued
Iberico pork.

Belmont Hotel Mactan
The 550-key hotel stands 15 minutes
away by car from Cebu International
Airport. Onsite facilities comprise a
pool, children’s pool, fitness centre,
event spaces and three dining outlets. It
is located within The Mactan Newtown
Township by Megaworld, which offers
more F&B choices and shops.

Tribal Adventures

Explore remote and untouched islands
in Palawan with tailored trips on board
a luxury catamaran run by Coron-based
Tribal Adventures. Some of the rewards
of going beyond the shoreline include
interaction with whale sharks; spotting
dugongs and other marine wildlife; enjoy-
ing freshest seafood and organic meals;
camping out on an island; or being able
to spend the night in a rustic cottage by
the beach.

4 « March 23, 2023 IT&CM China | CTW China
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