
By Karen YueEvent organisers looking to incorporate 

corporate social responsibility (CSR) ele-

ments and sustainability goals into their 

programme can expect motivation and 

support from some forward-thinking 

Asian CVBs.Tourism Promotions Board (TPB) 

Philippines, for one, makes advocacy for 

green meetings and sustainable 

tourism, and CSR/community 

immersion component two fac-

tors in its set of considerations 

for evaluating applications for 

support under its MICE Plus 

Program. The MICE Plus Program 

comprises incentive packages 

and privileges that TPB offers to 

facilitate international events in 

the Philippines.
The other factors include economic 

impact, industry classification, and me-

dia, marketing and promotion activities. 

A point system and a score guide for every 

criterion will be employed to help evalu-

ating project officers at TPB determine 

the value of assistance to be extended for 

each event. A higher value of assistance 

will be given to organisers who meet these 

qualifications.Raqual Tria-Joya, acting head, sales 

and accounts management division, 

MICE Department with TPB, told TTG 

Show Daily that the CVB encourages 

event organisers to work positive impacts 

into their programme.

“Conscious event planning in the Phil-

ippines will encourage the efficient use 

of its resources. This includes using eco-

friendly and local materials, and choosing 

organisers substantial savings, allowing 

them to spend on value-added CSR and 

sustainable elements.

Tham said: “Government support now 

for inbound events is the strongest ever, 

all to spur the recovery of Hong Kong’s 

business events industry. Financial subsi-

dies are available for all forms of business 

events, from meetings and incentives to 

conventions and exhibitions; for differ-

ent scales; and for different stakeholders, 

from event organisers to MICE agents.”

Hong Kong Tourism Board, through 

government funding, runs a subvention 

programme, starting from April 2023 to 

Help for responsible meetings

Some bureaus in Asia are rewarding organisers that weave positive impacts into their event programme

sustainable catering options. By doing so, 

business events can minimise their eco-

logical footprint and contribute to the 

preservation of the country’s natural re-

sources,” said Tria-Joya.

“Likewise, integrating eco-conscious 

initiatives into events showcases a com-

mitment to responsible business event 

practices. This enhances not only the 

business reputation of the one 

organising the event but also the 

brand image of the Philippines. 

This can work to the advantage 

of the Philippines as it attracts 

env ironmental ly-conscious 

event organisers and partners.”

Furthermore, prioritising lo-

cally sustainable suppliers would 

inject money into the local econ-

omy, creating job opportunities 

and supporting small businesses, 

she stated.Over in South Korea, Goyang CVB 

promises additional subvention support 

for events that fulfil at least three out of 

six sustainability requirements. Accord-

ing to managing director Peter Lee, the 

CVB supports about 20 events every 

year through its general subvention pro-

gramme, and almost every one of them 

qualifies for additional support due to 

sustainability fulfilment.

While Meetings & Exhibitions Hong 

Kong (MEHK) does not have financial 

sweeteners for event organisers to be more 

conscious of their programming impact 

on the local environment and communi-

ty, Marilyn Tham, deputy general manag-

er, MICE, said the bureau and Hong Kong 

SAR government offer “very generous” 

subvention schemes that will earn event 

By Serene Foo
The opinion of a spouse has turned out to 

be an unexpected factor capable of influ-

encing incentive travel decisions.

Speaking at the ASEAN MICE Forum 

1 on September 27, Rajeev Kohli, joint 

managing director, Creative Travel and 

former president, Society for Incentive 

Surprising influences shape incentive trips

Travel Excellence (SITE), shared this cau-

tionary tale: “I lost a project worth US$2 

million… because the CEO’s wife wanted 

to go to Dubai instead, …so if you do a 

site inspection and have a spouse on site, 

don’t ignore them.”
Presenting recent research from SITE, 

Kohli revealed that even for participants, 

encouragement from a spouse can be a 

motivating factor.
Other interesting observations include 

being mindful of the conflicting objec-

tives between corporations and qualifiers, 

as well as understanding that incentive 

travel programmes can be utilised to at-

tract and retain younger talent.
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InvestIng In thaIland’s MICe future

The annual Future Leaders Forum, organised in partnership with IMEX, Meeting 

Professionals International and MCI Group, was held in Bangkok yesterday. Its goal 

continues to be to entice and inspire students and young working adults to join the 

ever-changing business events industry. Photo by Yingyong UnanongrakFor example, leaders may extend in-

centive travel invites to staff outside of 

the sales team to be more inclusive, even 

though the programme is viewed as a 

travel reward among qualifiers.

“They (management) want to show 

the sales people how non-sales staff are 

also important, so this creates a different 

dynamic in the organisation,” explained 

Kohli.
He added that incentive travel pro-

grammes are useful for motivating the 

new generation of employees, who are 

less driven by monetary rewards.

Kohli also reminded his audience of 

the transformative potential of incentive 

travel and how it can create circular ben-

efits for companies. Corporations are now keen to give 

back to society, so travel incentive profes-

sionals should make sure to include cor-

porate social responsibility and sustain-

able aspects into their programmes.

Tria-Joya: conscious 

planning will bring 

about more savings

Kohli: incentive trips serve many purposes

March 2025, for events contracted within 

this period. These events need not be held 

within this period. 
Additionally, the Hong Kong govern-

ment is providing a 100 per cent venue 

rental subsidy for exhibitions that com-

mit to 1,200m 2 of event space and have 

half of the attendees from outside of 

Hong Kong. This programme runs from 

July 2023 to June 2026.

“We can also help to inspire event or-

ganisers with creative ideas, and connect 

them with suppliers or communities that 

will help to fulfil their CSR and sustain-

able operation needs,” said Tham.

580 The number of exhibitors, 

from 241 exhibiting compa-

nies and organisations, in attendance 

at this year’s IT&CM Asia and CTW 

Asia-Pacific 2023

400 The number of buyers at the 

show, hailing from 51 coun-

tries/territories, and where 64 per cent 

are first-time attendees300m2 The size of the Thai-
land Convention and 

Exhibition Bureau’s pavilion, which is 

the largest. This is followed by Macao 

Trade and Investment Promotion Insti-

tute at 204m2, and Hong Kong Tourism 

Board at 156m2.

By S PuvaneswaryThe cruise industry is experiencing a ro-

bust resurgence following the pandemic, 

with the US leading the way in its re-

covery. Although the return of the Asian 

cruise market has been slower, significant 

growth in the region is expected over the 

coming years.This expectation was shared in a 

keynote message by Crystal Campbell, 

corporate & incentive sales manager of 

Worldwide Cruise Associates, during 

CruiseXchange on September 26.

To support her observations, Camp-

bell pointed to international ocean liners 

already operating from Singapore, with 

more ships to return to Hong Kong and 

mainland China over the next two years. 

Globally, 19 new ships have been intro-

duced this year, and this is set to increase 

to 56 new ships over the next five years.

The panel discussion – entitled A New 

Way to Meet – that ensued after the key-

note also highlighted why cruising is a 

compelling way to craft enduring experi-

ences for their delegates.
For instance, Thomas D Hinton, presi-

dent & CEO of CRI Global, revealed that 

choosing cruises can yield substantial cost 

savings, ranging from 25 to 35 per cent 

ners usually gravitate towards four- or 

five-day cruises due to a shortage of time, 

and that a cruise’s ports-of-call are critical 

considerations.Mona Foo, head of retail & corporate 

sales – Singapore & Asia Pacific at Royal 

Caribbean International (RCI), shared 

that the company has witnessed strong 

demand for Asian sailings post-lock-

down. 
In a sign of confidence in Asia’s cruise 

industry, Foo revealed that RCI’s Anthem 

of the Seas will be homeported in Singa-

Asian cruising charts comeback

New itineraries, the lure of memorable experiences, and sustainability, will power the return of cruises

From left: TTG Asia Media’s Karen Yue; Royal Caribbean International’s Mona Foo; CRI Global’s Thomas D 

Hinton; Tri Wisata Andalan’s Frankie Lie at the A New Way to Meet panel

From left: TTG Asia Media’s 

Karen Yue; TICA’s Sumate 

Sudasna; TCEB’s Supanich 

Thiansing; Sustainable 
Tourism Development 
Foundation’s Bhummikitti 
Ruktaengam

compared to land-based programmes at 

resorts. He added that clients who have 

previously embarked on cruises reported 

overwhelmingly positive experiences, and 

expressed a strong desire to relive those 

moments. This is because cruise lines are able to 

customise and personalise experiences 

both onboard and offshore, helping to 

create unforgettable memories, Hinton 

elaborated.Frankie Lie, director of Tri Wisata An-

dalan, observed that Asian meeting plan-

Numbers that matter

By Anne SomanasEvent organisers are being urged to think 

outside the box and harness the immense 

potential of business events to drive en-

during local impact, thereby delivering 

enriched and memorable experiences for 

attendees. Supanich Thiansing, director of the 

meetings and incentives department at 

the Thailand Convention and Exhibition 

Bureau (TCEB), elaborated during yes-

terday’s Getting Deeper with Community 

Connections panel that each business 

event is a rich tapestry capable of weaving 

Multiplying impact through MICE
positive impact, not only for participants, 

but also for host communities and local 

businesses. “Events have the potential to leave a 

lasting power, extending beyond just the 

duration of the event. They can even 

bring MICE participants and local stake-

holders together, leading to new business 

ventures,” she added. 
Supanich also highlighted the crucial 

role of CVBs in influencing organisers to 

prioritise community welfare, enhancing 

synergy between business events and the 

local milieu, and supporting the match-
ing of products and 

services to development 
needs.

Sumate Sudasna, 
president of Thailand 

Incentive and Conven-
tion (TICA) noted that 

many DMCs and event 

organisers are often unaware of the myr-

iad opportunities available within local 

communities, which is why CVBs and lo-

cal stakeholders need to take the initiative 

to showcase them. “Many DMCs have no time to discover 

the latest happenings and products. (For 

example), DMCs were surprised and 

happy to discover opportunities we show-

cased on a recent fam trip to Chiang Rai. 

This helps suppliers, and is something we 

would like to do more often,” he shared.

Limitations do exist, however, such as 

logistical challenges in reaching less ex-

plored destinations, making them more 

suitable as side trips for more adventur-

ous travellers. Moreover, pre-existing 

CSR programmes within large corpora-

tions necessitate a strategic approach for 

them to integrate initiatives that generate 

local impact.However, the brevity of events need not 

preclude them from leaving a long-lasting 

impact. Sumate drew on the example of 

business events contributing funds to lo-

cal university scholarships for tourism 

and business events students – something 

TICA currently engages in – as a way to 

contribute.
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pore from November 2024, and feature 

a new eight-night Bali itinerary. Other 

voyages include a 10-night Vietnam and 

Thailand itinerary, as well as its regular 

three- to five-night sailings stopping in 

Penang and Phuket.Another exciting development for RCI 

is the launch of the new Icon of the Seas in 

January 2024, the first of the company’s 

Icon Class cruise ships. 
In addition to an anticipated growth in 

Asia’s cruising scene, there will also be a 

strong focus on sustainability. Campbell 

highlighted that new ships under con-

struction have been designed to be more 

environmentally friendly, helping to re-

duce carbon emissions,
Furthermore, as part of their commit-

ment to achieving net-zero carbon cruis-

ing by 2050, all cruise ships that are mem-

bers of the Cruise Lines International 

Association are expected to be equipped 

to use shore power by 2035.

By Caroline Boey Demand for business events to China is 
gaining momentum and buyers are eager 
to reconnect following the removal of 
Covid-19 test requirements on August 30, 
2023, but the number of hoops they have 
to jump through has increased.Violet Wang, managing director of 

Realm and president, SITE China Chap-
ter, commented: “Many companies are 
aggressively seeking to reconnect and 
the removal of pre-entry ART testing is a 
positive sign.

“But the lack of seat capacity 
and visa application difficulties remain the main issues for inter-national inbound. The reduction in hospitality service capacity and the booming domestic travel mar-ket, which has changed China’s business events landscape, are also major challenges.”Kin Qin, deputy general manager, Century Travel Holiday Group, which specialises in inbound from South-east Asia, noted business recovery has reached 10 per cent of pre-pandemic levels.However, she pointed out that some RFPs, in particular for Beijing, cannot be respond-ed to as “prices are unstable”. 

could consider Beijing, Tianjin, Shanghai 
and Hainan, where individual travellers 
from 59 countries can enter visa-free di-
rectly from overseas.She added: “I’m recommending the 

transit visa to longhaul incentive groups, 
also because transit flights are cheaper 
compared to direct flights.”With European and American incen-

tives planning eight-day trips, the Beijing 
DMC is partnering with counterparts in 
Seoul and Tokyo to create four-day/three-
night itineraries combined with Beijing 
or Shanghai.

“We have designed programmes like 
this, and for the meeting planner or or-
ganiser, the visa fee portion is reduced,” 
she noted. 

Currently, China group visa fees range 
from US$40 to US$110 per person, and 
there are extra charges for expedited ap-
plication approvals.A travel technology solutions provider 

shared that corporate travel to China was 
doing well with C-suites wanting to “re-
connect with teams and suppliers”.He expects regional corporate meeting 

groups to return to China next year, and is 
planning to capitalise on China reinstat-
ing its 15-day visa-free entry for citizens 
of Singapore since July 26.Another corporate travel manager ex-

pressed the need for more clarity on visa 
applications and conditions. 

Obstacles stall China’s recovery
Buyers and clients are eager to reconnect with China suppliers, but cumbersome travel policies ranging 

from costs and availability of visas to fluctuating travel prices pose challengesAs such, “Century is looking at Guang-
dong, which is less expensive, and there is 
also supply in places like Guangzhou (the 
capital) and Shenzhen”, shared Qin.Recently, Century organised an incen-

tive trip recently for some 300 employees 
of Panasonic from Malaysia, and visited 
Hong Kong and Macau, instead of the 
mainland. This is because nationals from 
170 countries have visa-free access to 
Hong Kong, and nationals of 79 countries 
can travel to Macau visa-free within a cer-

tain duration of stay.However, Qin remains confi-dent in China’s draw. She opined: “China is a popular destination for Indonesian, Malaysian and 
Singapore business events, (where we work) with smaller groups between 20 and 300 people. Prices should stabilise and 2024 will be better.”That is why Qin and the general manager of a Beijing-based DMC usu-ally advise planners to take advantage of China’s 144-hour/six-day transit visa, which is still available.The general manager added that planners 

By Rohit KaulDespite India’s inbound leisure tourism 
market being slower to recover post-
lockdown than other countries, demand 
for business events has already surpassed 
pre-pandemic years. “India’s appeal as a MICE destination 

has been strong in 2023. In fact, demand 
this year has surpassed pre-pandemic 
levels. This resurgence indicates that In-
dia’s MICE industry is making strides 
toward becoming a sought-after global 
destination,” said Ramanpreet Singh, 
vice president, growth & strategy, SKIL 
Events.

India’s G20 presidency role will thrust 
the country’s business events capabilities 
into the global spotlight, and showcase its 
ability to host global business events.International business events that 

took place in India in 2023 include the 
India International Garment Fair 2023, 
World Startup Convention 2023, Global 
Natural Farming Expo 2023, India Med 

India’s MICE sector outstrips leisure demand for 2023
Expo 2023, and India International Jew-
ellery Show 2023. These events attracted 
delegates from across the globe, includ-
ing key markets like the US, the UK, 
Australia, the Middle East, Turkey, Singa-
pore, Malaysia and Vietnam. Jude D’souza, associate vice president, FCM Meetings & Events India, said: “The year 2023 is looking optimistic. FCM Consulting’s 1Q Report shows that face-to-face meetings are the number one reason for business travel. FCM Meetings & Events India has exceeded pre-Covid performance by more than 50 per cent as businesses enjoy the return 

of in-person meetings, catch-ups, and 
events.”

“There is still a backlog of product 
launches and conferences to come, hence 
the significant uptick in the MICE indus-
try,” D’souza added.Metro cities like Mumbai, New Delhi, 

Bengaluru, Kolkata, Chennai and Hy-
derabad are leading the demand for in-
ternational business events.Meera Charnalia, executive vice presi-

dent and head – MICE, Thomas Cook (India), told TTG Show Daily that the company has managed multiple domestic events across the country, as well as numer-ous inbound groups. This in-cludes a group of 400 delegates travelling to the Delhi National Capital Region; another group of 300 delegates from 32 coun-tries arriving in Delhi for an event, and a whopping 6,000 
delegates from 130 countries gathering 
in Mumbai. 

“Our pipeline for the year looks ro-
bust,” stated Charnalia.Demand for incentive trips to India 

has also soared. “Traditionally, India’s MICE industry 
has been centred around conferences, 

Singh: immense potential for growth
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Qin: China still a popular  business destination

He stated: “A high-level leader from 
the US wanted to change his itinerary to 
include a trip to another province at the 
last minute. The travel team had to seek 
clarification if it was ok for him to change 
at will, or if he needed to stick to the de-
clared itinerary on his visa application.

“In the end, we had to get in touch 
with China immigration for guidance. (It 
looks like) the expertise of visa agents is 
required, as it is not just processing and 
reading of instructions.”Another issue that surfaced was the 

requirement to declare job history on the 
visa application among other potentially 
sensitive info, he added.

exhibitions, and meetings, with limited 
incentive demand. However, in 2023, the 
landscape has evolved. The year has seen 
a noticeable increase in the demand for 
incentive-driven events,” added Singh.

Despite these positive signs, indus-
try stakeholders pointed out that India 
has yet to realise its true potential in  
the global business events landscape. 
Further infrastructure development and 
an aggressive marketing campaign are 
needed.

“India’s MICE industry has a high 
growth potential, (but it) requires sus-
tained support from the government 
towards policy/regulations, (improved 
business events) infrastructure, and bet-
ter connectivity and marketing,” opined 
Charnalia.

D’souza agreed: “Stronger marketing 
campaigns are required to showcase In-
dia’s diverse culture, attractions, unique 
experiences, and culinary offerings that 
delegates can enjoy.”
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Reimagining meetings in 

Dazzling hotels  
anD facilities   
RWS boasts more than 2,000 
rooms, spread across its six 
hotels of varying themes, as 
well as Singapore’s largest 
destination spa – ESPA at 
Resorts World Sentosa. 
The unique setting of these 
designer hotels, coupled with 
the natural contemporary 
resort-style design, makes 
them the perfect tranquil 
getaway for delegates from 
the city hustle and bustle. 

Available too are full 
conference and meeting 
facilities that include Asia’s 

most attractive event venues.  
At Universal Studios 

SingaporeTM, organisers 
can create memorable 
experiences with outstanding 
themed venues, unparalleled 
entertainment options and 
an event space that stretches 
the entire park. 

Over at S.E.A. Aquarium, 
delegates will be enthralled 
with a stunning and 
memorable backdrop with 
more than 800 species of 
marine animals sighted 
through the world’s largest 
aquarium viewing panel 
while enjoying elegant sit-
down dinners. 

To further inject the fun 
element into their activities, 
delegates can take a 
great escape to a tropical 
paradise where they can 
build team spirit amidst 
thrilling waterslides, drifting 
down Adventure River and 
snorkelling among 20,000 
colourful reef fishes at 
Adventure Cove Waterpark 
which can be booked for 
night events as well.

WoRlD-class  
Dining options 
A gastronomic fantasy 
awaits at RWS as delegates 

largest column-free ballroom 
that can seat 6,500 guests - 
37 function rooms and more 
than 20 varied indoor and 
outdoor events venues.

tRansfoRm meetings  
into eXpeRiences 
Spanning 49 hectares, RWS 
is home to outstanding 
world-class attractions 
including Universal Studios 
SingaporeTM, S.E.A. 
Aquarium, Dolphin Island 
and Adventure Cove 
Waterpark, where leisure and 
entertainment offerings can 
be combined to create Asia’s 

get to relish the culinary 
artistry of celebrity chefs, 
nostalgic local flavours, and 
an outstanding repertoire of 
international cuisines from 
Chinese and Japanese, to 
French and Italian. Home 
to the most number of 
Michelin stars in one dining 
destination, RWS celebrates 
the Joël Robuchon 
Restaurant, L’Atelier de Joël 
Robuchon and Osia Steak 
and Seafood Grill.

As Asia’s ultimate leisure 
destination, RWS proves 
to be a premier M.I.C.E. 
destination, offering a 
versatile choice of venues 
both indoors and outdoors 
from mega conventions 
and exhibitions to formal 
receptions and intimate 
events, promising delegates 
an unforgettable experience. 

Adventure Cove Waterpark

Crowned as Asia’s ultimate leisure and MICE 
destination, Resorts World Sentosa (RWS) 
Singapore presents a unique blend of premier 
meeting and entertainment facilities, offering 
delegates an unforgettable experience. 

ESPA at Resorts World Sentosa

S.E.A. Aquarium

Ocean Suite

WEBSITE: 
www.rwsentosa.com  

EMAIL: 
mice@rwsentosa.com
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Thailand entices the dragonSeoul is determined to  keep things freshRediscover Melbourne through 
new products, experiences
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An increasingly younger, well-travelled, 

demanding event audience is forcing 

planners to be more creative and 
allowing exciting design-driven hotels 

to get onto their shopping list

design
The rise of

hotels
Macao has come of age as Asia’s leading 

destination for large scale meetings and events, 

infrastructure, catering for the smallest to the 

very largest of business events.With over 190,000m of meeting space,37,000 

hotel rooms all within a compact 30km and 

convenient access to 2 international airports.
Macao is a most convenient choice for your next 

meeting or event no matter what the size.
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Junior Page / 173mm x 280mm US$14,700 Front Page Horizontal Strip / 236mm x 90mm US$13,400

Half Page (Horizontal) / 236mm x 180mm US$15,600 Outside Back Cover / 260mm x 380mm US$25,200

Other special sizes & creatives are available on request. Rates are applicable on a case-by-case basis.

IT&CM China and CTW China* | Shanghai, China
Issue Date: 27 & 28 March 2024+ [2 Issues]
Circulation: 9,000 Print Copies + 70,000 e-Copies

Booking Deadline: 5 February 2024		  Material Deadline: 20 February 2024

RATES & SPECIFICATIONS	
THE OFFICIAL* TTG SHOW DAILY SERIES

+All listed dates are subject to change
*Publication format of TTG Show Dailies (print/digital) is dependent on how the event will be organised, e.g. virtual, physical or hybrid
Depending on how events are organised along with the pandemic situation, issues may be converted to digital only.

Advertising Enquiries
traveltradesales@ttgasia.com

Full Page / 260mm x 380mm US$15,430 Double Page Spread / 520mm x 380mm US$28,350

Junior Page / 173mm x 280mm US$11,740 Front Page Horizontal Strip / 236mm x 90mm US$10,720

Half Page (Horizontal) / 236mm x 180mm US$10,070 Outside Back Cover / 260mm x 380mm US$18,520

Other special sizes & creatives are available on request. Rates are applicable on a case-by-case basis.

Booking Deadline: 8 August 2024		  Material Deadline: 23 August 2024

IT&CM Asia and CTW Asia-Pacific* | Centara Grand & Bangkok 
Convention Centre At CentralWorld Bangkok, Thailand
Issue Date: 24, 25 & 26 September 2024+ [3 Issues]
Circulation: 9,000 Print Copies + 70,000 e-Copies



Full Page / 260mm x 380mm US$16,900 Double Page Spread / 520mm x 380mm US$30,500

Junior Page / 173mm x 280mm US$13,800 Front Page Horizontal Strip / 236mm x 90mm US$12,200

Half Page (Horizontal) / 236mm x 180mm US$12,500 Outside Back Cover / 260mm x 380mm US$19,200

Other special sizes & creatives are available on request. Rates are applicable on a case-by-case basis.

PATA Travel Mart* 
Issue Date: 27, 28 & 29 August 2024+ [3 Issues] 
Circulation: + 70,000 e-Copies

Booking Deadline: 15 July 2024		  Material Deadline: 23 July 2024

+All listed dates are subject to change
*Publication format of TTG Show Dailies (print/digital) is dependent on how the event will be organised, e.g. virtual, physical or hybrid
Depending on how events are organised along with the pandemic situation, issues may be converted to digital only.

RATES & SPECIFICATIONS	
THE OFFICIAL* TTG SHOW DAILY SERIES

Advertising Enquiries
traveltradesales@ttgasia.com

Full Page / 260mm x 380mm US$15,430 Double Page Spread / 520mm x 380mm US$28,350

Junior Page / 173mm x 280mm US$11,740 Front Page Horizontal Strip / 236mm x 90mm US$10,720

Half Page (Horizontal) / 236mm x 180mm US$10,070 Outside Back Cover / 260mm x 380mm US$18,520

Other special sizes & creatives are available on request. Rates are applicable on a case-by-case basis.
Booking Deadline: 30 September 2024		  Material Deadline: 11 October 2024

63rd ICCA Congress 2024 
Issue Date: 21, 22 & 23 October 2024+ [3 Issues] 
Circulation: + 70,000 e-Copies

BONUS!
Double Feature At The 

Price Of One! 
ITB Asia Show Daily + 

TTG Asia Oct Issue

Full Page / 260mm x 380mm US$18,900 Double Page Spread / 520mm x 380mm US$30,500

Junior Page / 173mm x 280mm US$14,800 Front Page Horizontal Strip / 236mm x 90mm US$14,800

Half Page (Horizontal) / 236mm x 180mm US$14,500 Outside Back Cover / 260mm x 380mm US$22,680

Other special sizes & creatives are available on request. Rates are applicable on a case-by-case basis.

TTG Show Daily at ITB Asia | Sands Expo and Convention Centre, Singapore 
Issue Date: 23, 24 & 25 October 2024+ [3 Issues] 
Circulation: + 70,000 e-Copies

Booking Deadline: 24 September 2024		  Material Deadline: 8 October 2024


